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1 FHERIER#ES
Hong Kong Democratic Foundation
2 MEE R PR A
Wave Media Limited
3 FiFHh xS
Hong Kong Composers' Guild
4 SRR EEBURBEIT
Savantas Policy Institute Limited
5 WA HEA R A
Television Broadcasts Limited
6 MOLIAREEIE)
In-Media (Hong Kong)
7RG
The Civic Party
8  Wirilifps
Lion Rock Institute
9 FhEME
SynergyNet
10 Fr) FEA IR A w
Metro Broadcast Corporation Limited
11 FM 101 H&H
FM 101 Radio
12 H4
Green Radio
13 FiEL s
Hong Kong Federation of Women Lawyers
14 FiEx
Unitarian Universalists Hong Kong
15 FHEWHEWEAN T
RTHK Programme Staff Union
16 FihdH e
Hong Kong Journalists Association
17 BEFRGHEE
Save RTHK Campaign
18 FrHFEFUIRSTAb
19 XS TAEKRRER
AVS Head Office
20 FHBRRSHIR AT
Hong Kong Unison Limited
21 FBLWEF BB E At ks &
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G HESDIE R SR KR 328 Al T IR 2 03U s (86.9% ), feit ko kil
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i RAERTICBGE (Lot T0R A7 o 1 A SGE) AR R I I 32 V5 £ 2k Lok
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SR (28.4%) WIRVIE AR (TR / TR D, THE— K (9.1%)
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